
 

An Untapped Resource: Older CALD Volunteers – 
Understanding barriers and motivations to volunteering in 

NSW 

Executive summary 

The project An Untapped Resource: Older CALD Volunteers – Understanding 
barriers and motivations to volunteering in NSW aimed to investigate strategies and 
develop recommendations regarding how to increase volunteering in older CALD 
persons. The project involved four stages.  

During stage 1, focus groups were run with older Chinese and Italian volunteers and 
non-volunteers. These showed that in general, motivations and barriers to 
volunteering were similar for older CALD persons as for the general community. 
Motivations were both altruistic (e.g. wanting to help others) and self-beneficial (e.g. 
maintaining own mental health). Major barriers were lack of time, poor physical 
health and in some groups, transport difficulties.  

During stage 2, surveys were conducted with 199 older Chinese speakers and 64 
older Italian speakers. These confirmed the results of the focus groups. The surveys 
also provided feedback regarding brand recognition of partner organisations and the 
attractiveness of draft print advertisements.   

During stage 3, an advisory group contributed to the development of 
recommendations regarding recruitment and retention of older CALD volunteers. Key 
recommendations include that organisations are culturally competent, that English 
language proficiency required of the volunteer be specified and assessed, and that 
there is a paid bilingual volunteer coordinator for the CALD volunteers. 

During stage 4, a marketing campaign was developed based on lessons learned 
from stages 1-3 described above. Key aspects of the campaign included preparing 
partner organisations to better work with older CALD volunteers, refining promotional 
messages and developing promotional material. Paid (newsprint and radio) and 
unpaid (editorials, community talks, radio) advertising were used. A major issue 
identified was that some organisations did not have the language capabilities to work 
with volunteers with limited English. 

In total 122 Chinese, four Italian calls, and 22 calls from bilingual speakers of other 
languages were received from persons interested in volunteering. At time of writing, 
16 had been placed in volunteer roles and 75 were in the process of applying, being 
trained or awaiting placement. It is anticipated that more volunteers would be trained 
and placed in roles over the coming months. The majority of these rapidly placed 
volunteers were working for the Chinese Association of Social Services. Advertising 
in the Sing Tao newspaper was the most cost effective way of generating calls from 
potential volunteers, the second most cost effective way of attracting potential 
volunteers was by giving talks to community groups. 



 
The significantly higher number of Chinese compared to Italian speaking potential 
volunteers may have been due differences in the age demographic, migration history 
or cultural values of the two groups. Brand awareness of the Chinese Australian 
Services Society (CASS) could have had a role in attracting Chinese volunteers. 

Partnership models should be trialed between mainstream and CALD specific 
organisations to increase the use of CALD volunteers by mainstream organisations. 
An English language competency tool for volunteers should be identified or 
developed, benchmarks should be developed for this tool by volunteer role, and its 
use should be promoted. 

 


